31 March 2022, Version 2
This is the collation of reports from several organisations doing social listening to
Covid-19 and vaccine concerns, questions and misinformation in South Africa, as part
of the RCCE Social Listening team. Thanks to all who submitted.
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1.

NDOH (Charity)
TRENDING Headlines

AS THE VIRUS CONTINUES TO EVOLVE
Trending – “..the virus continues to evolve, but the severity of the disease it causes reduces
over time as immunity increases due to vaccination and infection. Periodic spikes in cases
and deaths may occur as immunity wanes, which may require periodic boosting for vulnerable

populations.” Here
According to the WHO, ending the acute phase of the pandemic in 2022 requires countries to
invest in five core components:
• Surveillance, laboratories, and public health intelligence;
• Vaccination, public health and social measures, and engaged communities;
• Clinical care for Covid-19, and resilient health systems;
• Research and development, and equitable access to tools and supplies;
• Coordination, as the response transitions from an emergency mode to long-term
respiratory disease management
SA RCCE Social Listening team has raised the need to review the Covid-19 vaccination
communication strategy working closely with the WHO AIRA and local SBCC experts to inform
the transitioning period in line with the country’s adjusted regulations.

Trending - For the first few months after Covid-19 vaccines were available in the market, it
was hard for countries to access doses. Now, several countries including across the world are
destroying millions of doses because of low vaccine uptake. Here The number of the
vaccination sites are being reduced or close early also because of the low vaccination uptake.
SA RCCE Social Listening team continue to provide accurate information to correct the
perception of the pandemic being “over” or “mild”.

Trending - Misinformation spreading as South Africa’s official death toll from the coronavirus
passes the 100,000 mark, a week after the country relaxed almost all restrictions in response
to a decline in new infections. Here
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SENTIMENTS
1. Some people feel that the
regulations should all be
scraped - “there is no
reason for any of these
regulations anymore” Here

2.

Others are against mask
wearing by children
whether in or outdoors “masks are detrimental to the
development of children
and ..” Here

3. There are still those who
believe that Covid-19 is
politicized and the numbers
exaggerated “all
scaremongering
propaganda”. Here

More Headlines
17-31 March
https://www.news24.com/
news24/southafrica/news/
south-africa-to-disposeof-80-000-covid-19vaccines-this-week20220330
https://www.dailymaverick.
co.za/article/2022-03-30norway-tops-resilienceranking-hong-kong-in-lastplace-south-africaregisters-1679-new-cases/
https://businesstech.co.za/
news/trending/572018/cov
id-booster-shot-will-beoffered-to-health-workersin-south-africa/
https://www.dailymaverick.
co.za/article/2022-03-28covid-comms-itsvolunteers-and-itsachievements-a-raregood-news-covid-19-story/
https://www.news24.com/
news24/southafrica/news/
covid-19-uct-pausescompulsory-vaccinationpolicy-will-promotevoluntary-jabs-20220331

4. Closures of vaccination sites
misinterpreted as end of
Covid-19 “We are moving
towards integrating Covid-19
vaccination into our routine
health services, which means
clients will be offered vaccination at all our health facilities, in addition
to the outreaches and pop-up sites. But it will now be available to all
at any health facility.” Here

https://www.sowetanlive.c
o.za/news/southafrica/2022-03-30-is-itsafe-to-get-the-covid-19and-flu-vaccine-at-thesame-time/

5. Most people with underlying
conditions were interested to
know more about the risks
involved in taking vaccines Here
Study

https://www.iol.co.za/cape
argus/news/the-westerncapes-last-mass-covid-19vaccination-site-hasbeen-closed-599e040a3772-42bc-8fb733a3bbdd4858

https://www.iol.co.za/preto
ria-news/news/tshwanesenior-citizens-takingcovid-19-vaccine-in-largenumbers-21d22f51-9b954361-ae8f-9a8f7c7df395

https://www.nature.com/ar
ticles/d41586-022-00912y Diabetes risk rises after
COVID
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https://www.news.uct.ac.z
a/article/-2022-03-25covid-19-pandemic-andlockdowns-impact-tbmortality

Integrated messaging on Covid-19 vaccines
Integrated messages on TB and Covid-19: Five posters on TB were monitored on
HEALTHZA The TB and Covid-19 messages prompted discussions about the risks of Covid19 vaccine in people with underlying conditions, questions and concerns about safety, drug
resistance, and the contraindications of Covid-19 vaccine for TB patients. Here and Here

Posters on TB and Covid-19
600
500
400
300
200
100
0
I have TB

I am a TB survivor
Total

Mis/disinformation Here and Here
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2.

Health Systems Trust (Antoinette)

The contributions below are taken from our weekly trawl for HST’s two external-facing
public health newsletters, the 60 percent and HST Bulletin
https://www.hst.org.za/publications/Pages/HSTBulletin.aspx
https://www.hst.org.za/Pages/Subscription.aspx
Themes we focus on and also picked up on:
• COVID-19 infections and vaccinations in KwaZulu-Natal (Communicable diseases
alert)
• Covid-19 Misinformation and Disinformation
• Anti-vaccination
• Vaccine Mandating (new guidelines)
• Updates: progress on vaccines, new variants etc.
• Pandemic and healthcare workers
• Pandemic and women
• Pandemic and children
• Vaccination in sports

1. COVID-19 infections and vaccinations in KwaZulu-Natal

Four million people in KZN have not received a single
dose of the Covid-19 vaccine as infections rise
IOL | 25 March 2022
Durban: Two years into the pandemic, the KZN Department of Health said it
was worried that over four million people in the province did not opt to get a
Covid-19 vaccine.

KZN Health MEC Ms Nomagugu Simelane said she was worried that these
people were potentially placing themselves and their loved ones at risk of
severe Covid-19 infection, which may require hospitalisation or even lead
to death.
https://www.iol.co.za/news/four-million-people-in-kzn-have-not-received-a-singledose-of-the-covid-19-vaccine-as-infections-rise-fc158e74-0032-4165-a96b12fe5cf16ec1

Only 36% of KZN residents vaccinated against Covid19, lowest in South Africa
IOL | 31 March 2022
Durban: According to the latest statistics, only 36% of people in KwaZulu-Natal
have been fully vaccinated against Covid-19.
This is the lowest in South Africa, compared to the other nine provinces.
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During the launch of a vaccination drive, the KZN Health MEC Nomagugu
Simelane said false beliefs about the Covid-19 vaccines, which are mostly
peddled on social media, were to blame for the slow vaccination uptake.
https://www.iol.co.za/news/only-36-of-kzn-residents-vaccinated-against-covid-19lowest-in-south-africa-5b5a50f1-e3c7-4025-afe3-a380e8a178f2

KZN health authorities team up with soccer legends
to intensify COVID-19 vaccination campaign
SABC | 27 March 2022
KwaZulu-Natal health authorities have teamed up with soccer legends in a bid
to intensify the COVID-19 vaccination campaign in Newcastle, in the northern
part of the province.
Provincial MEC, Nomagugu Simelane says they are concerned about the
continued vaccination hesitancy in the province.
Working alongside the MEC, the retired soccer players will conduct door-todoor visits, interact with people, and urge them to get vaccinated.
https://sabcnews.com/kzn-health-authorities-team-up-with-soccer-legends-tointensify-covid-19-vaccination-campaign/

2. Anti-vaccination

Russia spread anti-vax lies in Ukraine. Will it cause a
COVID crisis for Europe?
LA Times | 25 March 2022
Long before Russia launched its military assault, Ukrainians had been
targeted for years by another Russian campaign — one designed to
undermine confidence in Western vaccines and the governments offering
them to their citizens.
The anti-vaccine messages were actively encouraged by President Vladimir
Putin’s government, broadcast by Russian state television, and amplified on
social media by Russian computer bots. The offensive was part of a larger
effort to sow division within fledgling democracies and heighten suspicion
of the West across Eastern Europe and the former Soviet republics.
https://www.latimes.com/science/story/2022-03-26/russia-spread-anti-vax-lies-inurkaine-it-may-cause-covid-crisis-for-europe

Study finds ivermectin, the horse drug Joe Rogan
championed as a COVID treatment, does nothing to cure
the virus
Fortune | 31 March 2022
Ivermectin has been promoted as an “alternative” COVID cure by the likes of
podcast host Joe Rogan—who has supported the horse deworming drug over
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COVID vaccines, even using it himself—and doctors have prescribed the
treatment to COVID patients.
In the U.S., ivermectin prescriptions soared to 88,000 per week last August,
from a baseline of 3,600, prompting the Centers for Disease Control and
Prevention (CDC) to issue a warning against using the drug.
The CDC said its poison control center had witnessed a fivefold increase in
calls related to ivermectin overdoses and adverse effects.
https://fortune.com/2022/03/31/ivermectin-covid-joe-rogan-cure-treatmenteffectiveness-study/

3. Misinformation/Disinformation

Facts, not fake news, created negative COVID-19
vaccine perception on Twitter
Medical Economics | 29 March 2022

Fact-based news on social media caused negative perceptions about COVID19 vaccines, but fake news did not – a “paradox,” according to a new study
of Twitter posts.
Researchers examined 4 million Twitter posts in the United States from April
19 to June 30, 2021, to study “the scale and scope of the influence of
misinformation and fact-based news about COVID-19 vaccines on social media
platforms on the vaccine uptake,” according to a news release about the
study.
The reason could be that more fact-related news about the vaccines might
raise not only more discussions but also more concerns,” the study said.
“This nonpositive perception of the vaccines might induce a decline in the
vaccination intent among the people who were hesitant.”
https://www.medicaleconomics.com/view/facts-not-fake-news-created-negativecovid-19-vaccine-perception-on-twitter

4. Vaccine mandating (New guidelines)

Vaccine mandates in churches will create divisions
– federation
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Jacaranda News | 28 March 2022
The International Federation of Christian Churches has expressed its disappointment
at the new amendments to the Covid-19 regulations.
Pastor Giet Khosa, who is the federation’s secretary-general, says they are now
being forced to police congregants’ vaccination status.
“We are not happy because it is wrong to force vaccinations, we can encourage
people to vaccinate. Also, how will we control the system of valid vaccine cards, how
will we know if this is a fraudulent vaccine certificate? The government wants us to
be the police of vaccines.
“Also, when you tell someone to not come to church because they are not
vaccinated you are taking their constitutional right to choose to worship whatever
they want to believe in.”

5. Updates – boosters, new variants

Botswana Approves Corbevax Covid Vaccine, Plans
Local Output
Bloomberg | 28 March 2022
Corbevax, a Covid-19 vaccine developed in Texas, has been approved for use in
Botswana, according to U.S. biotech billionaire Patrick Soon-Shiong.
Doses of the vaccine currently in production have been reserved for the country, he
said at a ceremony on Monday in the southern African nation’s capital, Gaborone.
It will ultimately be made at a local factory called Pula Corbevax, Botswanan
President Mokgweetsi Masisi said.
https://www.bloomberg.com/news/articles/2022-03-28/botswana-approves-corbevaxcovid-vaccine-plans-local-output

SA to destroy Covid-19 shots worth R13m it cannot
use before expiry date
Business Day | 29 March 2022
The government is poised to destroy more than 92,000 doses of Pfizer’s
coronavirus vaccine that expire at the end of March, after failing to shore up
enough public demand for the jabs or find a way to donate them to other
countries before they reach the end of their shelf life.
https://www.businesslive.co.za/bd/national/health/2022-03-29-sa-to-destroy-covid19-shots-worth-r13m-it-cannot-use-before-expiry-date/
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What next for vaccine equity and the Global
South? Covid has paved way for future pandemic
preparedness
MSN News| 31 March 2022

A lack of vaccine access has affected countries and people around the world during
the Covid-19 pandemic, but this situation can be avoided in the future, given ongoing
vaccine development.
At the time, it seemed that the main hurdles would be convincing people in highincome countries (HICs) to get vaccinated and improving vaccine access for lowand middle-income countries (LMICs). But as the vaccine rollout proceeded and the
pandemic evolved, it quickly became clear that the challenges to ending the
pandemic were massively underestimated.
This pattern shows the importance of prioritising global mass vaccinations of those
who are still unprotected, which would minimise the rapidity of viral mutations.
Dr Tedros Ghebreyesus of the WHO’s words ring true: “[There is] no single country
that will be able to vaccinate its way out of the pandemic alone.” As a global
community, we either vaccinate everyone and together overcome the pandemic, or
the global community will continue to suffer from each newly emerging variant.
https://www.msn.com/en-za/news/other/what-next-for-vaccine-equity-and-the-globalsouth-covid-has-paved-way-for-future-pandemic-preparedness/ar-AAVG2v8

Spotify rolls out COVID-19 'content advisory' on
podcast episodes
Changing America| 29 March 2022
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Spotify has rolled out its COVID-19 “content advisory” for podcast episodes.
The new content advisory, which has started being added to any podcast episode
that discusses COVID-19, contains a link that directs the listeners to
Spotify’s COVID-19 Hub.
Spotify decided to add the advisories following backlash from artists and listeners for
the company allowing podcasters, particularly Joe Rogan, to use the platform to fuel
what has been considered as misinformation about the coronavirus.
A number of artists have removed their music from Spotify
https://thehill.com/changing-america/enrichment/arts-culture/600196-spotify-rolls-outcovid-19-content-advisory-on

World Health Organisation gives update on what to
expect from Covid-19 in 2022
BusinessTech | 31 March 2022

The World Health Organisation (WHO) has provided an updated ‘Strategic
Preparedness, Readiness and Response Plan’ around Covid-19, highlighting several
scenarios for how the pandemic will evolve in 2022.
In the best-case scenario, the DG said that less severe variants could emerge, and
boosters or new formulations of vaccines won’t be necessary.
“In the worst-case scenario, a more virulent and highly transmissible variant
emerges. Against this new threat, people’s protection against severe disease and
death, either from prior vaccination or infection, will wane rapidly,” he said
“We have all the tools we need to bring this pandemic under control: we can prevent
transmission with masks, distancing, hand hygiene and ventilation. And we can save
lives by ensuring everyone has access to tests, treatments and vaccines. Equitable
10

vaccination remains the single most powerful tool we have to save lives,” the DG
said.
https://businesstech.co.za/news/lifestyle/572932/world-health-organisation-givesupdate-on-what-to-expect-from-covid-19-in-2022/

The more contagious Omicron subvariant BA.2 is
now dominant in US, likely to cause 'uptick' in cases
Business Insider | 30 March 2022
BA.2, an Omicron subvariant, is dominant in the US, according to CDC data.
BA.2 now accounts for nearly 55% of sequenced Covid-19 tests, the data shows.
BA.2 is more infectious than the BA.1 subvariant of Omicron, but it's not more deadly
and vaccines still work against it.
Dr. Anthony Fauci, President Biden's chief medical advisor, has said that the
subvariant could cause an uptick in cases in the US, but he doesn't think it would
cause another surge.
https://www.businessinsider.co.za/covid-ba2-omicron-subvariant-now-dominant-uscdc-2022-3

MultiChoice Talent Factory helps drive UN Covid
campaign
Africa Newsroom | 30 March 2022
The campaign, titled Together We Can, aims to fight pandemic fatigue, sharing a
public-service announcement (PSA) that encourage people to continue following
COVID-19 safety protocols
LAGOS, Nigeria, March 30, 2022/APO Group/ -- The longstanding successful
partnership between the MultiChoice Group (www.MultiChoice.com) and the United
Nations Verified Campaign has been to include the MultiChoice Talent Factory
(MTF). MTF alumni have been commissioned again to produce a new COVID-19
campaign for the global body.
The campaign, titled Together We Can, aims to fight pandemic fatigue, sharing a
public-service announcement (PSA) that encourage people to continue following
COVID-19 safety protocols.
The MTF has already supported several UN Verified campaigns – including the
Pause campaign against misinformation and the Zwakala COVID-19 awareness
drive – with MultiChoice harnessing the power of its platforms to give audiences
access to credible, accurate COVID-19 information.
https://www.africa-newsroom.com/press/multichoice-talent-factory-helps-drive-un-covidcampaign?lang=en
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6. Pandemic and Children

Kids and Omicron BA.2 Variant. What Are the
Risks?
Healthline | 29 March 2022
The BA.2 subvariant of Omicron is of growing concern due to the fact that it can
spread more easily.
In January, the number of children under five being hospitalized due to Omicron was
five times greater than it was during the peak of the Delta variant.
Unvaccinated children remain at the greatest risk from the BA.2 subvariant.
Experts say that vaccinations are the best way to keep children safe.
Measures like social distancing, handwashing and masking are still important as
well.
Cameron said that even a mild course of COVID-19 can cause fever and
gastrointestinal symptoms, which can be tough on children.
Long agreed that vaccinations for children five and older are the best option to keep
them safe.

Education sector needs to think out of the box: Unicef
enca | 30 March 2022
JOHANNESBURG - The education sector needs to think out of the box to prevent
the pandemic's continuing effect on schooling according to a call from Lienke van de
Wiel, from the UN Children's Fund.
Unicef's latest report says at least 23 countries are yet to re-open schools full-time.
These countries are home to over 400-million children of school-going age.
Van de Wiel said, "we already had a learner crisis before COVID, now that crisis has
increased.... young kids went backwards, they forgot how to read and write."
https://www.enca.com/analysis/education-sector-needs-think-out-box-unicef
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3.

Community Constituency Front (Nnete)

Re-Opening of Stadiums: People are excited that finally they will be able to attend
sporting events in stadiums, music concerts and other social events. Following that
announcement more tickets have been made available.
State of Disaster: Community members are concerned about companies and facilities
that deny employment to the unvaccinated citizens who are at universities or college
that require all their students to be vaccinated.
Vaccine Mandate and Human Rights: Some citizens say that they can’t be celebrating
International Human Rights Day/month, `while their constitutional rights are being
violated by this extended state of disaster and upcoming mandatory vaccine.
Unanswered Questions: Most citizens globally are asking more and more questions
and getting less answers. These concerns are raised by people who have been
vaccinated, and they feel like their health is at risk.
Herd Immunity: Most community members believe that they have reached natural
herd-immunity since the president last speech, recognised the natural immunity
through prior infection. Therefore, they believe that most of us have been infected and
recovered from Covid-19 and they are now immune.
On-going issues: Some people believe that lack of transparency in Covid-19 vaccine
mandate & lack of any significant debate between those who are qualified to debate
these matters is probably biggest reason why most people are hesitant to ramp up
vaccine uptake.
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4.

National Covid Contact Centre (Carmen)

Sentiments for the past week
 Many of the sentiments remain the same as the previous week. The contact centre
continues to receive requests focused on citizens who are unable to download their
vaccination certificates and this seems to be one of the driving reasons for citizens
contacting the Covid helpline. Agents have in turn, assisted with many edits to
records, resending vaccination codes as required and escalating issues which require
intervention. These requests to update the citizens’ vaccination records have received
top priority again and is mainly due to vaccinations not being recorded at the sites.
 There are many citizens who have made enquiries around the location of operating
vaccination sites and requests for updated lists increase.
 Enquiries around minors and their eligibility have also come through and questions
around whether there are any costs associated with the vaccinations.
 There was an incident of a citizen requesting to be revaccinated again due to dirty
living conditions
 There were not too many reports of side effects besides citizens who was concerned
about still feeling sick 4 days after receiving the vaccination.
 There has, once again been a request for vaccinators to come out to homes in order
to administer vaccines to citizens who are unable to travel.
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5.

UNICEF (Daniel

COVID-19 vaccines related search queries

Interest in the following search queries was rising on Google over the past week: “https
//vaccine.certificate. health.gov.za/” (+4500% compared to previous week), “UJ
vaccination” (+350%), “Athlone stadium vaccination site times” (+250%), “Clicks vaccination
times” (+140%), “drive through sites near me” (+140%).
COVID-19 vaccine conversation on Twitter

Tweets about COVID-19 vaccines in the country generated 10k engagements, similar to the
previous week. The top 5 relevant tweets are shown below alongside the engagement trend
graph.
Engagement over time for COVID-19 vaccine conversation, Twitter, South Africa

Most shared links by SA users on Twitter include:

https://www.news24.com/news24/southafrica/news/coronavirus-all-the-latest-newsabout-covid-19-in-south- africa-and-the-world-20200312
https://ewn.co.za/2022/03/25/pfizer-pledges-r255-million-investment-into-manufacturingcovid-vaccines-in-sa
https://childrenshealthdefense.co.za/home-page/vaccine-mandate/
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COVID-19 vaccine conversation on digital news media

News articles about COVID-19 vaccines generated over 10k engagements, -30% compared
to previous reporting week. Top articles on digital news media by engagement include:
Gauteng’s ‘new’ R1.2bn Covid-19 ICU hospitals still lie abandoned, unfinished or...
US authorizes fourth COVID shot for over 50s
PSL to allow 50% capacity crowds at stadiums
Pfizer pledges R255 million investment into manufacturing COVID vaccines in SA Health
Dept explains move to destroy more than 90,000 COVID vaccine doses

Engagement over time for COVID-19 vaccine conversation, Digital news media, South Africa

COVID-19 vaccine subtopics (twitter and digital news)

Online conversations about COVID-19 vaccines that generated most engagements in the
past week were related to effectiveness and immunity (26%), certificates and mandates
(21%), safety (19%) and access and availability (14%).
Share of engagement by vaccine subtopic, Twitter and digital news, South Africa

COVID-19 vaccine conversation on
Facebook

Facebook posts about COVID-19 vaccines generated about 20k over the past week (-35%
compared to previous week). The top posts are shown below the interactions trend graph.
Interactions over time for COVID-19 vaccine conversation, Facebook, South Africa (relevant period
highlighted)
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6.

Children’s Radio Foundation

Last week we ran a pilot survey with a youth reporter from Moutse FM, in Moutse,
Mpumalanga. The purpose of the pilot was to test if youth would respond to a different type of
questioning that would involve a creative element. One youth reporter went out in her
community and asked 10 young people the following question, If COVID 19 was a person,
what would you tell them? She recorded their answers and logged them into a survey CTO link
created for this purpose. Responses included:
● Thank you. I'd thank them for testing my fate, making me spend more time with God because
if it wasn't for them I wouldn't be here and wouldn't have the answers I have now.
● I'd tell them to stop killing people, to stop separating families and their loved ones and turning
kids into orphans. If we've wronged them in any way I'd apologize as we are just humans.
● You really played us, we have lost a lot of people but I guess we live and learn.
Also you've brought in new ways of making money and through the lockdown we've
seen different sides of people.
● I would ask them to leave because they have ruined a lot of people's lives, some
are jobless and unable to make ends meet.
● I'd ask "why all this havoc"? Why not use it for the betterment of people? But I'd
also thank them for lessons learnt through past experiences.
● I'd tell them that I'm sick and tired of them, they took so many opportunities from
me, so they should go back to wherever they came from.
● I'd say WOW, well done. You really turned 2020 into a bleak memory and because
of your actions, many people have lost their lives, businesses, and robbed them of
their freedom. Please just go!
● I would tell them that they really took what's most important to us in our lives, took
away most people's job, safe havens. So all in all COVID, you took away life from us.
● I would definitely tell them to stop being the center of attention, everybody is
crying, you are the reason why people are depressed, you're the reason why we
have less people in the family, and the reason why education isn't the same.
● I honestly don't know what I'd say to COVID because they ruined so much, all I
know is that I'm mad at COVID.
● I would definitely tell them off because they have done us bad and dirty.
Based on this pilot, which revealed interesting responses, we will be upscaling this
method into a bigger competition on WhatsApp and social media. Although not the
typical social listening question, the answers from the youth revealed a more
nuanced and complex story of the impact the pandemic has had on the lives of
youth. We feel it is worth investigating a bit further ways to generate responses from
youth that involve elements of creativity and that this will also help keep youth
engaged and excited about the topic.
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DISTRICT SOCIAL LISTENING REPORT
Date: 27 March 2022
Communicator: H.T. Lottering
7.
District: Namakwa
SENTIMENT
• There was a surprising increase in the number of older people (50 and older) who turned out for their booster doses during the last
week, but unfortunately vaccine hesitancy amongst the youth is still prevailing.
• Growing call for mask wearing to be called off.
• Unhappiness amongst the antivaxxers about them not being considered for employment due to their unvaccinated status.
• Growing unhappiness amongst out-patients suffering from chronic illnesses such as cancer, diabetes, TB, etc. about the breakdown of
service delivery to them at clinics and CHC’s.
1. PARTICULAR MISINFORMATION, CONCERNS, QUESTIONS OR MYTHS IN YOUR DISTRICT
• The prediction of a Fifth Wave proofs to the anti-vaxxers that outbreaks are well-planned and controlled by world forces who
have dark and hidden agendas.
• The president of the country is soon going to lift all restricting measures, especially mask-wearing.
• Rumours that the Covid-19 virus has become so weak that vaccination is not necessary anymore.
• Vaccines cause infertility and erectile dysfunction.
3. CHALLENGES
A. Ongoing battle to eliminate the voice of
the anti-vaxxers, certain religious
groups and cults.
B. Water crisis in many towns/settlements.

Strategy to find solution to challenge
More vibrant campaigns that directly counters
and disprove the negative rumours spread by
the antivaxxers, religious and cult leaders in ALL
official languages.
Engagements with municipalities and relevant
government structures.

Relevant people
Medical experts, religious and
cult leaders.

Mayors, municipal managers and
relevant government structures.

2. SUCCESSES

•
•
•
•
•

Translated the KeReady2Flex Challenge information to Afrikaans and designed a pamphlet (handout) accordingly.
Distribution of Afrikaans pamphlets promoting the KeReady2Flex Challenge.
More and more young people inquiring about the KeReady2Flex Challenge.
A noticeable increase in the number of vaccinees (mostly elderly people coming for booster doses) in the Nama Khoi Municipal Area.
Continued liaising with the editor of the local weekly newspaper (The Namakwalander) for wide coverage of the #KeReady Youth
Campaign and other Covid-19 news.
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•
•

Informative articles published in local weekly newspapers.
One-on-one engagements with business owners and members of the public to encourage continued mask wearing and hand sanitizing.

5. ANYTHING ELSE (Anything else you would like to recommend or resources to request)
• Official in-school vaccination programmes.
• Better co-operation by other government departments such as Education, Social Development, Sports, Arts and Culture
YOUTH MOBILISATION AGE GROUP: 18 years and older.
1. SENTIMENT

2. REASONS WHY THEY ARE NOT
VACCINATING?

3. WHAT WOULD ENCOURAGE THEM
VACCINATION

Both young males and females are still very hesitant to take the vaccine.
During site visits of the past week I engaged with parents who were waiting to
vaccinated on why they think their children are so hesitant to take the vaccine, and
the following came out:
• Young people argue that the vaccination process, right from screening to the
injection itself, takes much too long.
• The youngsters who are abusing drugs (mostly dagga and TIK) believe that the
drugs are protecting them from the Corona virus.
• They believe that their bodies and immune systems are strong enough to fight they
virus without the support of vaccines.
• The youngsters feel that only elderly people are benefitting from cash and other
incentives.
• They feel that the government is failing them when it comes the creation of study,
training and job opportunities.
• They feel that they are being discriminated against because they are so-called
Coloureds.
Hopefully the cash prizes to be won when participating in the KeReady2Flex
Challenge.
Incentives such as travelling fees/airtime/data.
Buy in of other government departments such as Education, Social Welfare, Sports,
arts and Culture, etc.
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DISTRICT SOCIAL LISTENING REPORT
8.

District: Central Karoo

Date: 29/03/2022

Communicator name: Johnay Mentoor

2. PARTICULAR MISINFORMATION, CONCERNS, QUESTIONS OR MYTHS IN YOUR DISTRICT
• People are concerned around booster shots why vaccinate if you have to repeatedly receive booster shots. So does the vaccine
really help or what are the government plans
• Older people are asking why they were the priority when vaccination started now it’s all about the youth and not so much more
about the elderly people.
3. CHALLENGES
1. Getting people to take the booster shots as the ones
who already took the booster telling people not to take
the booster as it’s sure and your arm take long to
recover from the pain
YOUTH MOBILISATION AGE GROUP
2. REASONS WHY THEY ARE NOT
VACINATING?
3. WHAT WOULD ENCOURAGE THEM
VACCINATION

Strategy to find solution to challenge
Giving people more information on the booster shots

Relevant people
Local DOH

People don’t want to take the booster as people are saying that booster
give more side effects and your arm take longer to recover after taking the
booster
Accurate information around the booster shots and make more
advertisements

21

DISTRICT SOCIAL LISTENING REPORT
9.

District: OR Tambo

Date:28/03/2022

NOTE: You do not need to fill in all sections. Please write at least one line in section 1 on Sentiment, and
a couple points in section 3 on Challenges. Add in other section only if you want to.
1. SENTIMENT
People in the rural areas are very receptive to vaccinations especially the elderly they are worried about winter and increasing numbers

2. PARTICULAR MISINFORMATION, CONCERNS, QUESTIONS
Someone said she will not vaccinate until she gives birth

3. CHALLENGES
A. loud hailer
4. SUCCESSES
Chiefs and communities in Areas with no clinics or rather who leave far from clinics are very excited for combination of health services
5. ANYTHING ELSE (Anything else you would like to recommend or resources to request)
People need to hear more about the reduction of waiting period between vaccination doses
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DISTRICT SOCIAL LISTENING REPORT
10. District:
District

Ehlanzeni

Date: 28 March 2022

Communicator name: Noluthando Mazibuko

NOTE: You do not need to fill in all sections. Please write at least one line in section 1 on Sentiment, and
a couple points in section 3 on Challenges. Add in other section only if you want to.
1. SENTIMENT (Is vaccine acceptance increasing or decreasing in your area? Do you know why? Are there different sentiments in different
groups – men / women / children; age; urban / rural; using internet or not?)
No district data is available on the statistic portal
No school vaccinations in the past week.
Vaccinations in Mp
Men aged 18 – 34 vaccinated more than women
Men aged 35 – 49 years vaccinated more than women
Men are still Vaccinating more in general in the province this year
This 18 – 34 the group is vaccinating the most this year.
2. PARTICULAR MISINFORMATION, CONCERNS, QUESTIONS OR MYTHS IN YOUR DISTRICT
Questions / Concerns
1. No new information
Myths / Misinformation
1. No new information
5. ANYTHING ELSE (Anything else you would like to recommend or resources to request)
The continuous implementation of programs such as the vax champs and #KeReady to reach the unwilling population
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DISTRICT SOCIAL LISTENING REPORT
11. District:
(KESS)

Khayelitsha

Date: 14-20March22

Communicator name: Lungiswa Mamile

NOTE: You do not need to fill in all sections. Please write at least one line in section 1 on Sentiment, and
a couple points in section 3 on Challenges. Add in other section only if you want to.
1. SENTIMENT (Is vaccine acceptance increasing or decreasing in your area? Do you know why? Are there different sentiments in different
groups – men / women / children; age; urban / rural; using internet or not?)

Vaccine acceptance is increasing, especially to the students who are going back to universities and those people who are going back
to the offices after working from home for the past few months companies and universities require vaccine certificates to allow
access. People who are staying far from health facilities are not going for their boosters they complaining of not having money to
travel, before you could get a pop-up site closer to their houses, for now vaccination sites are found at the malls or health facilities
due to high rate of robberies.

2. PARTICULAR MISINFORMATION, CONCERNS, QUESTIONS OR MYTHS IN YOUR DISTRICT.
• Undocumented individuals ate scared to come and vaccinate they think they will be deported.
• People assumes they will spend the whole day at the hospital if they go there to be vaccinated now that the vaccine is being done in
facilities.
• Competitions has a great effect on making people to change their minds to get vaccinated they always want to get something.
4.SUCCESSES
• At the TB day we had quite a number of people got their vaccinated while some were their treatment they decided to het their jab as well.
• And with the baby competition as well it was a great experience assuring the mother’s that there’s no danger getting vaccinated as they
are doing to their babies.
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DISTRICT SOCIAL LISTENING REPORT
12. District: Garden Route
3. CHALLENGES

Date: 28 Mar 22

Communicator name: Busisiwe Mandari

Strategy to find solution to challenge

A. KeReady challenge and Vaccination

Our youth feels guilty to enter the completion
while not vaccinated, some think that they after
entering they will have before getting the
money, they still not ready but very interested
in the competition

B. Uptake Drop

The uptake is still slow, there are no outreach
and people are not willing to go to the clinics

Relevant people / groups to involve /
local, district, provincial or national
We have to constantly remind them that it's
not a must, and for sure someone out there
may be encouraged by their work and end
up going for vaccination, and themselves can
be motivated by their messages seeing that
it works for other people too.
The Vaxi taximis still working around the
Garden Route and it really makes a
difference because it reaches out to
everyone and on the streets.

C.
(Add more lines if you wish)
5. ANYTHING ELSE (Anything else you would like to recommend or resources to request)
During the presentation it is very powerful that we make examples to our audience.
YOUTH MOBILISATION AGE GROUP
1. SENTIMENT
2. REASONS WHY THEY ARE NOT
VACINATING?
3. WHAT WOULD ENCOURAGE THEM
VACCINATION

Youth aged 20 to 35 believes that there's no covid anymore because they can stay outdoors
without a mask.
They believe that they are surely moving away from covid or the covid is moving away from
them because the president has announced that no masks are mandatory outside but only
inside. And the infection is less and there’s few people in hospitals
We party, we shop and we travel from province to province with Vaccination card.
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DISTRICT SOCIAL LISTENING REPORT
13. District: Swartland

Date:

Communicator name:

1. SENTIMENT
The vaccine acceptance is increasing,among young people also went for vaccines and newly ones also have been at the vaccine sites as I went to
visit the vaccine sites.

3. CHALLENGES
A.Refusing of taking the vaccine and
boosters

Strategy to find solution to challenge
There are lots of people that refuse to take their boosters cause they were sick after the first
vaccine. I explained to them that the body was excepting the injection that is why they got sick and
they must take the booster cause it will help boost the first injection. Riebeeck Kasteel is the place
where most of the people are refusing to take the vaccine and boosters.

4. SUCCESSES
The people praised and thanked us for informing them about the next vaccine sites where boosters and new registrations
will be and for the notices that we also put up at shops and also at the pharmacies. People at Yzerfontein can’t thank us enough for the updating of
boosters where and when it will be.
5. ANYTHING ELSE (Anything else you would like to recommend or resources to request)
I would like to thank the Community Workers who assist me while they are doing their daily jobs and also gives me time to talk to the people who
have not been vaccinated cause they indicate me while we are walking door to door in different areas which house to target. They know which
houses have been vaccinated and which did not vaccinate cause they move daily in the community.
YOUTH MOBILISATION AGE GROUP
1. SENTIMENT ()

2. REASONS WHY THEY ARE NOT
VACINATING?

Vaccine are being accepted cause they have the right information now regarding the vaccine and
some just totally refuse but I tried the best of my ability to motivate them to take the vaccine. There
were new registrations when I did vaccine site visits.
They are scared due to not having the correct information about the vaccine. Most of them are
scared for injections, and I inform them it is only a baby needle that they use for the vaccine.
Gangsterism plays big role in the youngsters lives at this point. They refuse cause they were sick
the with the first vaccine.
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3. WHAT WOULD ENCOURAGE THEM
VACCINATION

I have informed them how important the vaccine is, especially the young people they cannot go
anywhere one of these days if you cannot show that they have been vaccinated as they are already
doing it at some places. They will need that card to show that they have been vaccinated when they
want to go and study further. I also motivated them by telling them what I went through and I could
see they got touched by what I went through.

DISTRICT SOCIAL LISTENING REPORT
14. District: Cape Winelands
NOTE: You do not need to fill in all sections. Please write at least one line in section 1 on Sentiment, and
a couple points in section 3 on Challenges. Add in other section only if you want to.
1. SENTIMENT (Is vaccine acceptance increasing or decreasing in your area? Do you know why? Are there different sentiments in different
groups – men / women / children; age; urban / rural; using internet or not?)
People are still coming in drips for the booster shots but no different sentiments.

2. PARTICULAR MISINFORMATION, CONCERN
What I have noticed People are taking own decisions around vaccinating.
3. CHALLENGES
B. Finding more to vaccinate on the ages 12-17.
I would not say whether its things like the competitions that are encouraging the youth to come and vaccinate as in this week Ive noticed them coming
better than befoee.
4. SUCCESSES
Parents when coming for their own boosters are bringing the youth together. Ive noticed the trend of families comming for vaccination this week.
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DISTRICT SOCIAL LISTENING REPORT
15. District:
Harry Gwala

Date: 21 March 2022 –27 March 2022

Communicator name: Mongezi Mayizole

NOTE: You do not need to fill in all sections. Please write at least one line in section 1 on Sentiment, and
Couple points in section 3 on Challenges. Add in other section only if you want to.
1. SENTIMENT (Is vaccine acceptance increasing or decreasing in your area? Do you know why? Are there different sentiments in
different groups – men / women / children; age; urban / rural; using internet or not?) Vaccination Acceptance is better in the youth
12 to 17. The parents are trying by all means to encourage their children to vaccinate . There are also sports events in the District . they
are preparing for the Mayors Cup ( Soccer and have been encouraged by their couches that all who are going to be playing in that Mayors
Cup competition has to be vaccinated. Now they want to be vaccinated so that they can be Part of that. Others wanted to be vaccinated
before they go out for the Easter Holiday.
2. PARTICULAR MISINFORMATION, CONCERNS, and QUESTIONS OR MYTHS IN YOUR DISTRICT: There is less , questions and myth as
there are les talks about the vaccination. The only question now is why the President did not lift the Disaster Management Act as there is no
Covid-19 anymore. The Young People say they thought during the Easter Holiday the President will let them walk free.not to have masks and
social distancing
3. CHALLENGES:
Young People don’t want to listen to the old
Relevant people
people and I think the Keready2Flex Challenge
Councillors, Church Leadersand the Vax
is going to help us as tey are interested to be
Champs
part of the challenge.
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DISTRICT SOCIAL LISTENING REPORT
16. District:
Johannesburg

City

of

Date: 28 March 2022

Communicator name: Nomzamo Gcwensa

NOTE: You do not need to fill in all sections. Please write at least one line in section 1 on Sentiment, and
a couple points in section 3 on Challenges. Add in other section only if you want to.
3. CHALLENGES

Strategy to find solution to challenge

A. Some Ride-Haling service drivers are still
reluctant to vaccinate
YOUTH MOBILISATION AGE GROUP 12 – 25 years
1. SENTIMENT

Relevant people / groups to involve /
local, district, provincial or national
Local

Vaccine intake is increasing, this is due to the fear of hospitalization and death.
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DISTRICT SOCIAL LISTENING REPORT
17. District: Dr Ruth Segomotsi Mompati

Date: 28 March 2022

Communicator name: Tebogo Olifant

1. SENTIMENT

Many Youth have got a different view towards getting vaccinated, they are much more exposed to internet and read lots of
MYTH written by the anti-vaxers, and develop their reasoning from there.
2. PARTICULAR MISINFORMATION, CONCERNS, QUESTIONS OR MYTHS IN YOUR DISTRICT
- People are going to become Zombies after vaccinating
- Generally people are scared of the vaccine side effects, they think it’s going to kill them.
- There has been a message spread of severe side-effects to those who have vaccinated.
- Youth believe that vaccine has a micro-chip that will be used to track people’s movement.
- Youth think that vaccine is for older people, since they are the only one that get very sick with covid19.
Relevant people / groups to involve /
3. CHALLENGES
Strategy to find solution to challenge
local, district, provincial or national
A. Mobilization is hard because we lack
Arrange a meeting with the dept of health to
People in rural areas
transport
assist with transport
B. Although we share materials with the
DC to encourage Solidarity mobilizers to
District Communicator and Solidarity
department. They never present it on
ensure clients receive the material.
Mobilizer
vaccination side.
C. It was difficult to work because of the
Do more work when it’s not raining to cover
Tebogo Olifant
rain
those times of rain
D. Some Young people do not have smart
Encourage them to borrow smart phones from Imologa Community Projects
phone to enter the competition.
others and enter the competition
(Add more lines if you wish)
4. SUCCESSES
- We managed to drive more traffic to the vaccination sides during Jan – March 2022
- District Facilitator are available to assist with stakeholder management
- Vaccine site became more convenient for people because it’s available in most common places.
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5. ANYTHING ELSE (Anything else you would like to recommend or resources to request)
The District Development Model team together with other stakeholders have joined the drive for vaccination in the within the district. More sub
district are coming to the party.
YOUTH MOBILISATION

1) SENTIMENT (Is vaccine acceptance increasing or decreasing in
your area? Do you know why? Are there different sentiments in
different groups – men/ women / children; age; urban / rural; using
internet or not?)

-

2) REASONS WHY THEY ARE NOT VACCINATING?

-

3) WHAT WOULD ENCOURAGE THEM VACCINATION

-
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#Keready programme has brought live to youth who use to feel
excluded from the massage regarding Vaccination.
The youth’s response to vaccine is average in my area, were
more youth responding and getting vaccinated.
More women are getting vaccinated
Boys and Men are not coming in numbers to be vaccinated
Due to the demographic of this area, vaccine sites are
sometimes far from the people.
Communication does not reach the intended people due to
network connections
They don’t believe in vaccine.
The youth feels that vaccine is no-longer relevant since few
people are sick from covid19.
Some youth who are able to connect, get to read website of
people who are against vaccine.
There a problem of youth without IDs.
Youth do not have full info on the benefit of vaccination.
Youth like incentives when they do something,
Youth like to do activities which will encourage them to
vaccinate: e.g Sports and entertainment
If they see more of their peers vaccinated.
If their role models are vaccinated.
Entertainment

